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While the impact of hotel operation on the environment has now been well discussed in
the literature, there is not much awareness about the environmental responsibility of
restaurant operation on its surroundings. It is also not known if the sector is being
pressured to ‘green’ its operation. This paper investigates the existence and strength of
regulatory pressures in relation to restaurant greening within the context of Penang,
Malaysia, because it is widely agreed in the literature that regulatory pressure is an
important driver for business to change the way they do business. Using qualitative data
based on semi-structured interviews of key informants from the restaurants, and
various agencies relevant to the sector, it looks at the existence and strength of such
pressure. The findings indicate that the restaurant industry does not receive much
attention from the authorities in their role of exacerbating degradation of the
environment. The situation is attributed to three factors, i.e. ‘weak enforcement’,
‘unfocused environmental effort’ by the government and ‘poor service attitudes among
the government officers’. The paper ends with a discussion on the theoretical and
managerial implications of the findings.
Keywords: CSR; external pressure; restaurant business; Penang
Introduction
The impact of development and industrialization over the century, has taken a definite toll
on the environment. Environmental researches have proven that human activities have
unwittingly contributed to global warming and a decrease in the ozone layer (Llaurado,
1994), which in turn causes many complications for the ecological system and
subsequently jeopardizes the earth and its population. The efforts in preserving the natural
environment do not commensurate with the widespread practices of capitalism, along with
the demands for commercialization of commodities to complement a modernized lifestyle,
which is more apparent in cultured societies that tend to be governed by a system
dominion over nature through intensive agriculture, exploitation of minerals, fisheries and
forest products (Reagan, 2006).
To achieve a sustainable society that can exist in parallel with economic growth,
governments should strive to promote co-operation in environmental well-being among all
diverse groups within the nation. The business community is an integral party in this
‘diverse group’. Each business sector must play a role towards environmental
preservations by ‘greening’ their operations. ‘Greening’ in this case refers to adopting
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more environmentally friendly practices in providing the same services so that business
has a less environmentally damaging footprint.
Tourism used to be perceived as a soft industry because it has no visible effluent or
emissions. But many researchers have managed to delineate the link between the industry
and environmental problems particularly in the accommodation sector. Kasim (2005,
2006) for example, has established that a hotel operation could be big consumer of water
and energy. The author then established the need for hotel managers to consider adopting
the concept of Corporate Social Responsibility and environmental management in their
operations. While the impact of hotel operation on the environment has been well
discussed in the literature, there is not much awareness of the impact of restaurant
operation on its surroundings. Photographic observation by Ismail (2010, unpublished
dissertation) however, showed that – at least in the context of Malaysia – restaurants do
have a negative impact on the environment. This is especially in the form of grease, which
is improperly trapped, and then released into the public water works, before ending up in
rivers and sea. Some restaurants were also observed to be careless about the cleanliness of
the food preparation area, which usually faces the back alley of a building. This hygiene
issue can lead to an infestation of mice, ants, and even attract stray dogs and cats.
Solid waste is another of the restaurant sector’s environmental impacts that has been
observed. According to Nielsen (2004), an average restaurant produces 50,000 pounds of
garbage per year. The Thimmakkas Resource for Environmental Education (2005)
contends that an average restaurant serving 1200–1500 customers per week could
generate as much garbage as a two 24-feet-long garbage tanks. Most of the waste is
potentially recyclable items including food waste (such as fruit peels and vegetables,
which can be composted), glass bottles, plastics, tin and aluminum.
Typically, close to 95% of restaurants’ waste could be recycled or composted.
Examples of recyclable items include: paper, plastic, glass, metal, grease waste, bone
waste, ink and toner cartridges, fluorescent lamps and ballasts, and batteries. Recycling
saves natural resources, energy, pollution and money. One example is a medium sized
Certified Green Restaurant in San Diego, which has saved US$2220 in the year 2000–
2001 after implementing a comprehensive recycling program (Nielsen, 2004). Therefore,
restaurateurs need to be aware of environmental concerns as they directly affect them. As
reported by Impak (2007), Pierre Gagnaire, a globally renowned chef who pioneered
experimental modern cooking, has expressed concern that cooking methods and
techniques will have to adapt to the issue of wildlife stock scarcity in the next ten years.
Worse, it could end up depending on genetically-induced agricultural products, which may
affect food flavor. This indicates that awareness about the link between the restaurant
business and the environment has been established, and it is up to the businesses what role
they want to play in environmental protection.
It is widely agreed in the literature that regulatory pressure is an important driver for
businesses to change the way they do business. Eagles et al. (2002) contended that the role
of government is imperative in tourism planning, as the success or failure of all types of
tourism will very much depend on the policies and structures decided by the state. Their
agencies can help minimize environmental impacts through licenses and behavioral
restriction. In other words, government bodies can exert the regulatory pressure required to
influence the behavior of other entities, including business.
In developed countries, the effectiveness of regulatory pressure in changing business
behavior has been documented. According to Gallarotti (1995), the antecedent that
significantly revolutionizes developed countries’ environmental equation could be
attributed to stricter government regulation and its commitment in monitoring and




































executing the regulated legislations. Watson and Emery (2003) contended that regulatory
pressure for environmental protection is particularly effective in the USA, Europe and the
UK. However, Kasim (2005) found that the environmental regulations in Malaysia are
inefficient, dubious, inaccessible and not as encouraging as those in developed countries.
Similar observations may also be true in contexts similar to Malaysia.
In addition, organizations in developing countries tend to place profits as the first
priority and are reluctant to take on added expenses to the operating costs, and thus view the
implementation of eco-friendly practices to be a very expensive affair. The high costs, and
lack of technical knowledge, technology and equipment restricts the organizations’ desire
in adopting Environmental Management Systems (EMSs) (Rao, 2004). Organizational
resources have a major bearing as to whether a company is willing to adopt eco-friendly
practices. These resources provide the embedded capacity that enables firms to respond to
external stimuli that are related to being environmentally friendly (Florida et al., 2001).
Given the above context, could the restaurant business still play a role in
environmental protection? Could such businesses be made aware of their environmental
footprint and be coerced to widen their role? This study investigates this issue in the
context of Penang, Malaysia. Penang is an island tourism destination located in the
Northwest of the Malaysian Peninsular. The island is known as a gastronomic heaven to
the locals due to the fusion of flavors that can be found on the island.
Literature review
According to Watson and Emery (2003), businesses function within a range of legal
frameworks. The environmental legal framework is one of them. While intrinsically
driven environmental consciousness occurs in some business organizations, local or/and
international regulations and legislation remain a primary form of driver (Banerjee, 1998;
Emery & Watson, 2004; Gallarotti, 1995; Lusser & Riglar, 1999; Porter & van der Linde,
1995; Post & Altman, 1994; Rhee & Lee, 2003; Stone et al, 2004; Vercalsteren, 2001,
Watson & Emery, 2003). In the context of developing countries such as Malaysia, the
effectiveness of available environmental regulations is often found to be dubious,
inaccessible and not as encouraging as those in developed countries (Kasim, 2005, 2006).
Evidently, the precursor to environmental transformation could be attributed to stricter
government regulation and commitment to monitor and execute regulated legislations
(Gallarotti, 1995), particularly in the USA, Europe and the UK, where a growing body of
law has been established to protect the environment (Watson & Emery, 2003).
Interestingly, Emery and Watson (2004) suggested that organizations’ response
towards environmental law is more driven by the desire to remain congruent with society’s
value system, rather than concern about prosecution in cases where they commit an
environmental crime. In addition, as progressive as the laws have been in these developed
countries, the monetary penalties that magistrates would likely impose are considered
trivial and not significantly damaging.
Gallarotti (1995), however, has argued that environmental law is a central motivator
for organizations to shift towards environmental practices, as a form of risk management.
Companies that are exhibiting insensitivity towards environmental well-being are now
garnering attention and are exposed to environmental laws that have expanded the range of
actions designated as environmental crimes. In the United States especially, there is a
draconian system of legal liability involving environmental transgressions. A company
need not technically be proven guilty of perpetrating a specific environmental crime in
order to be held accountable for damages. Under the socialized offense provision, a person




































need not have to identify the specific company responsible for an environmental
transgression that harmed him or her, and can bring a suit against violators of
environmental laws.
Porter and van de Linde have championed the positive undertaking of EMS to be one
that is cost effective and could be a ‘win-win’ situation for all parties involved (Watson &
Emery, 2003). However, Porter and van de Linde (1995) also stated that it should involve
environmental regulations and, when properly crafted, it can serve at least six purposes:
(1) Regulation can provide an avenue for potential innovation.
(2) Regulation focused on information gathering that often leads to environmental
improvement can achieve major benefits by raising corporate awareness. For
example, in the US, the annually published Toxics Release Inventories, as part of
the 1986 Superfund reauthorization, require more than 20,000 manufacturing
plants to report their releases of some 320 toxic chemicals.
(3) Regulation reduces the uncertainty for companies to invest in EMS.
(4) Regulation creates pressure that motivates innovation and broader research.
(5) Regulation levels the transitional playing field by providing the buffer until new
technologies become proven and learning effects reduce their costs.
(6) Regulation is needed in the case of incomplete offsets. Innovation cannot always
completely offset the cost of compliance, especially in the short term, before
learning can reduce the cost of innovation-based solutions. In such cases,
regulation will be necessary to improve environmental quality.
Environmental regulations have also raised the bar in environment innovativeness. When
Hitachi responded to a 1991 Japanese recycling law, the company redesigned products to
reduce disassembly time, reduced product costs by eliminating costly materials, reduced
unnecessary packaging and simplified its designs. In the process, the number of parts in a
washing machine fell by 16%, and the number of parts in a vacuum cleaner fell by 30%
(Porter & van der Linde, 1995).
However, Jaffe et al. (2002) appended that the relationship between environmental
regulations and innovations is not as one-dimensional and straightforward as it appears, as
the relationship is also connected to another variable, which is technological change. The
authors believed that the rate and direction of technological change greatly affects the
environmental impacts of social and economic activity; and environmental regulations and
policies have created new constraints and incentives that affect the process of technological
development.
In any case, regulating, legislating and upholding environmental law is a responsibility
of the government of any country. Coordination of environmental regulation can be
improved in at least three ways: between industry and regulators, between regulators at
different levels and places in government, and between the government regulators and
their international counterparts (Porter & van der Linde, 1995).
Methodology
This study uses a qualitative method because, as described by Denzin and Lincoln (1994,
p. 8), qualitative work ‘put[s] an emphasis on processes and meanings.’ Berg (2004)
described qualitative methods as a systematic way of understanding social realities, how
they operate, and their impact on individuals and organizations. These definitions were
used to guide a rigorous approach to the research. The qualitative methods utilized in this
project included informal conversation, and in-depth semi-structured interviews. These




































methods are useful for case studies where random sampling is not possible and the goal of
the research is to explore a particular issue in depth rather than make predictions or
generalizations. In this study, the qualitative approach develops an appreciation of the
underlying motivations people have for doing what they do (Henn et al., 2006). The data
collected from the interviews provide rich information (Veal, 1997). Choosing Penang as
the study context means the case study approach is also used in this study. Singleton and
Straits (2005) suggested that case study research involves the study of an issue explored
through one or more cases within the bounded system through detailed in-depth data
collection involving multiple sources of information. Despite the shortcoming that the
case study cannot be generalized, Yin (2003, p. 2) supported the need to undertake the case
study approach because as a research strategy, it can contribute to the knowledge of the
individual, group, organizational, social, political and related phenomena. Case studies are
found even in economics, in which the structure of a given industry or the economy of a
city or a region may be investigated by using the case study method.
Organizations involved in the face-to-face semi structured interviews were (1) the
restaurateurs; (2) Penang’s Municipal City Council officer; (3) Department of
Environment (DOE) representative; (4) Consumer Association of Penang (CAP); and
(5) two Recycle Center business operators. The choice of these organizations as
respondents was made after consulting the Chief Minister’s office representatives on the
most relevant bodies to the restaurant business. The interview composition was a partially
structured face-to-face interview where the interviewer poses a few predetermined
questions, called the interview guide, but has considerable flexibility concerning follow-
up questions (Dane, 1990). This type of interview has a series of questions that are in the
general form of an interview schedule, but its tone can vary the sequence of questions and
focus predominantly open questions about a specific situation or event that is relevant to
and of interest to the researcher (Bryman, 2004). Interview guides were developed for
restaurateurs, MPPP, DOE, Consumers Association of Penang (CAP) and the Recycle
Center business operator respectively. The questions were data driven, and based on the
quantitative findings of a survey of restaurant operators conducted by Ismail (2010). The
interview guides that were developed share similar themes on what, how, issues,
challenges and the way forward relating to the issue being studied.
The recording of the interview was done through audio recording, following Bryman’s
(2004) recommendation that recording respondents’ replies as verbatim as possible is
useful to avoid distorting respondent answers and hence introducing error. Five
respondents who refused permission to be recorded were duly respected by taking notes on
their reactions and responses.
All interviews were transcribed verbatim. Interviews conducted in the Malay language
(the national language of Malaysia) were translated using the assistance of an English
language expert. The data collected were subsequently analyzed and segregated according
to their correlation to the variables studied. Thematic analysis through coding of certain
words, incidents or word phrases (Bryman, 2004) was performed. Data saturation was
reached once there was no new information obtained from the interviews. The interview
data were also triangulated with secondary sources to validate facts and provide a balanced
view on the issues investigated.
Results
As widely agreed in the literature, the effectiveness of environmental laws and regulations
has a serious impact on the responsiveness of business towards the implementation of




































environmentally friendly practices. In the context of Malaysia, the country showed
initiative in becoming an environmentally friendly nation and this was recognized globally
when it received the 1995 Global Ozone Award (UNEP, 2002) and was globally recognized
for her efforts to reduce ODSs (Ozone Depleting Substances) (Department of Environment,
2007). However, many respondents believe that the Malaysian government’s enforcement
of environmentally friendly practices at the ground level is still observed to be weak and
inconsistent compared with other countries that have shown commitment for environmental
regulation. An excerpt about this observation is the following:
It is disheartening that we are still in discussion about waste separation and recycling. This has
been established in Europe ten years ago. In Korea, recycling is regulated and it is compulsory
to separate waste. (CAP representative, personal communication)
However, from the restaurant industry, the theme ‘weak enforcement’ also recurs through
indication that that the restaurant business in Penang does not receive much attention from
the authorities in relation to environmental management issues. In fact, there is only one
environmental regulation directly relevant to the restaurant business, i.e. restaurants must
install a grease trap to prevent grease from entering the public sewerage system.
Restaurateurs find themselves more at odds with the city council over issues such as
licensing and/or cleanliness. Pressure to implement environmentally friendly practices is
insignificant. Even more, as contended by a representative of CAP and the recycling
operator, poor enforcement means that many violations against the environment are
detected only if there are complaints made against a particular restaurant. As observed by
CAP and CAP representatives, complaints against the restaurant business are usually
cleanliness related, and not about the environment per se. An excerpt is the following:
We do act on foodservice establishment, usually following a complaint. However, our focus is
mostly directed towards manufacturing companies, in the discharge that they generate into the
air or rivers, for instance. Restaurants are not really under our jurisdiction. You need to refer to
MPPP or MPSP. (DOE representative, personal communication)
The above finding is confirmed by a Penang City Council (MPPP) official (MPPP
respondent). According to the MPPP official, foodservice establishments need to go
through a process of applying for a business license, which will then be put forth for
review by a committee comprised of four departments within the council: Licensing,
Building, Engineering and Development Planning. The four departments convened
weekly to discuss matters pertaining to the applications, amongst other things. As
mentioned, the only requirement associated with environmentally friendly practices that is
compulsory to implement is the grease trap. The official was probed on whether the
committee has any influence in formulating or changing a system, and the reply was a
resolute ‘no’. Again, this shows that ‘weak enforcement’ is the prime reason behind poor
regulatory pressure on restaurants to be green.
As for the restaurateurs interviewed, they admitted to adhering to the rule as it is a
requirement to obtain their business license. Hence, this is a testament that governmental
laws and regulation have an immense impact on respondents’ responsiveness towards
implementation of environmentally friendly practices (Porter & van der Linde, 1995).
Restaurateurs, whether willing or averse to the rule, are obliged to be compliant towards
the guidelines outlined by the authorities if they intend to set up their business. However, if
grease trap is the only form of control the local authorities have over restaurant
establishments, perhaps it is not erroneous to assume that environmental governmental
laws and regulations towards restaurant establishments are limited.




































The theme ‘unfocused effort’ also tends to recur in the qualitative data. The
government seemed keener on using a soft approach, i.e. to encourage and enhance
awareness about environmental issues. However, the approach is not specifically targeted
at business, or any business sector. Rather, the approaches are generic campaigns and
projects to raise environmental awareness among the Malaysian citizens. Examples of the
campaign are ‘Malaysian Environment Week’ (21–27 October) and ‘National Recycling
Day’ (11 November). During the Malaysian Environment Week, many activities, such as
jamborees, a recycling innovation competition, exhibitions, conferences, treasure hunts
and carnivals are conducted (Department of Environment, 2007).
However, NGOs contend that the government is unfocused, lacks commitment and has
little dedication to ensure the undertaking takes full effect. They claim that while the green
concepts are well conceived, the implementation is usually haphazard and myopic. The
campaigns were insignificant because they were not categorically conceptualized and
were carried out for the sake of ‘obligation to do what is expected’. The following excerpt
demonstrates such criticisms:
We see effort but these campaigns do not pick up momentum. One example is the ‘Cintai
Sungai Kita’ (Love Our River) campaign. It has been going on for ten years, but when Penang
River is recorded to be the most polluted river in Asia, it’s obvious that these campaigns have
not been progressive, successful. The same can be said about the Recycling campaign. When
there is some interest in the community, the government does not reciprocate in terms of
commitment and dedication. In the end, the campaign falls flat. (CAP representative, personal
communication)
The lack of a focused effort to target the restaurant business (or any other business) in
environmental management issues is justified somewhat defensively by the government
side. A government official conceded that there is much to be done to raise environmental
awareness and oversee the protection of the environment. However, the official felt the
need to convey an overview from the authorities’ point of view. The sentiment was also
shared by the DOE representative:
We cannot be expected to monitor every business operation in Penang. The business
community and people at large must also take the initiative to act responsibly. (DOE
representative, personal communication)
Reinforcement (of environment laws and regulations) is poor, however to place blame on the
authorities entirely is unfair. Everyone must play their role, and the fundamentally, the level
of awareness of citizens influences their level of pro-activeness. (CAP representative,
personal communication)
Another theme that can be derived from the interview data is ‘poor service attitude of
government officers’. While the restaurant respondents have restrained themselves from
making any disparaging comments with regard to environmental law enforcement
(probably due to the fact that they have not experienced many encounters with that
government division), other interviewees were not so candid. The recycling business
operators, for example, have a gripe with the authorities when they asked whether any
assistance or incentive was being offered to correspond with the government’s effort to
accomplish its pro-recycling movement:
Assistance? Incentive? No. The authorities usually show up just to serve summon, or fine . . .
no point in talking, that’s what they do. (Recycle business operator.pers.com)
A disclosure by another recycling business operator reveals an insightful viewpoint into
the business operators’ annoyance when dealing with the authorities, in the attitudes and
behavior of the officials they face. There is a slight chance that this could uncover the root




































as to why environmental campaigns or projects go awry. Although the statement can be
perceived to be overly critical, the respondent is adamant there is truth in his opinion.
We sometimes get the feeling that the government officials are envious of businessmen. They
are jealous because they feel, or think that we earn a lot of money, and the more we earn, the
more they feel they need to remind us of ‘who they are’ because they have the power . . . it’s
that, or they are just very nonchalant about their work. They just couldn’t be bothered to go the
extra mile, and they shuffle us around if we ask for assistance. It’s very frustrating. (Recycling
business operator 2, personal communication)
There is legitimacy to the business operator’s gripe towards government officers’
behavior towards their responsibilities. According to a report by Abdullah (2008), the
Malaysian Integrity Institute (IIM) recorded that public service delivery received the
lowest scores among the six sub-groups comprising the inaugural National Integrity
Perception Index, at 6.60, falling behind corruption, which scored 6.76, social
responsibility and ethical business practice, which scored 6.90, courtesy, which scored
7.07, the strength of the community and family institutions, which scored 7.38, and
public security and quality of life, which scored 7.41. An omnipresent laid-back and
dispassionate attitude of government officers may cause the running of a campaign to
backfire and diminish the resilience of any effort taken to implement environmentally
friendly practices at all levels.
Another (sub)theme found in the interview data is that the somewhat ineffective
enforcement of environmental laws and regulations could be due to the archaic nature of the
Act itself. As observed by the CAP representative and two of the restaurants interviewed, an
impingement of the environment in the area of Batu Feringghi, Penang, has seen the
perpetrator (a government division of another ministry) be released from its wrongdoing via a
technically contrived law legislated in the Environment Act. An excerpt on this is given below:
We need to revise the Environment Act. It is outdated. So, rather than pick on this department
or that, we need to question the effectiveness of the Act itself. (CAP representative, personal
communication)
In conclusion, there is a very weak regulatory pressure affecting the environmental
behaviors of the restaurant business in the study context. Factors affecting this situation
were found to be (1) weak enforcement; (2) the unfocused effort of the government’s
environmental campaign; and (3) the poor service attitude of the government servants.
Thus, any effort to enhance regulatory pressure for business to be more environmentally
friendly needs to address all the identified barriers first, before the effort can be effective.
Conclusion and implications
The findings of this study add empirical evidence regarding the state of regulatory
pressures for restaurant greening in the context of a developing country. It is revealed that
restaurateurs in the study context are under little or weak pressure to implement
environmentally friendly practices. The findings further reinforce the contention that in the
context of developing countries, effective regulatory pressures are a precursor to
business’s wider acceptance of their environmental responsibility. The study adds to this
contention by revealing the real ‘situation on the ground’ in the context of an island
tourism destination in a developing country and offers three main attributes for addressing
the issue. Those attributes are ‘weak enforcement’, ‘unfocused environmental effort’ by
the government and ‘poor service attitudes among the government officers’. Thus, future
quantitative studies on this issue in a similar or near similar context may adopt those
attributes as their variables.




































Several practical recommendations based on the findings of this study may be helpful
for the future reference of all relevant parties. First, any national or state-wide
environmental campaign must be focused or targeted because, as found in this study,
campaigns that are not categorically conceptualized can have insignificant impacts, as they
are carried out only for the sake of the ‘obligation to do what is expected’. Thus, Penang
may need to set up an environmental campaign specifically focusing on the impacts of the
restaurant business and what restaurant business owners and operators must do to mitigate
their impacts. Thus, there is the need to for the relevant authorities to take immediate
measures to update and intensify the Environment Act so that it can be decisively
implemented and enforced by the relevant authorities. The effectiveness of environmental
laws and regulations has a serious impact on the responsiveness of restaurateurs towards
the implementation of environmentally friendly practices. If the law is incomprehensive,
and weakly implemented, restaurateurs will continue to be apathetic towards
implementation of environmentally friendly practices.
Secondly, investment for the environmental campaign must be targeted at specific
sectors so that these sectors will get the most benefit. The campaign need not be mega in
size, as is usually the nature of environmental campaigns observed in the past, but it has to
be targeted. In addition, it has to be carried out with some form of ‘output or performance
index’ to see if those campaigns have been effective in changing public or business
behavior. This performance can be measured by surveying the awareness and attitudes of
the targeted audience of the campaign.
Lastly, and perhaps most challenging, is the need to change government officers’
service attitudes in performing their duties and delivering an environmental message. As
challenging as it may be, government must take actions to change the mindset of their
officers to be more people-friendly and professional. They need to rid their officers of the
image of stiff bureaucratic administration with which they are associated (Siddique, 2006),
so that service delivery of environmental campaigns and policies run smoothly. This is
because Malaysia has a vision to be ‘in the running’ with its global competitors by the year
2020. Thus, it needs to recognize that environmental regulations and policies play a
substantial role in minimizing the environmental impacts of its social and economic
activities (Jaffe et al., 2002). The Penang government needs to favor environmentally
friendly practices passionately in order for all parties involved to converge and fully
participate in its aspiration to be an environmentally friendly state (Socio-economy &
Environmental Research Institute, 2008).
Hoteliers in developed countries, such as European hoteliers, are increasingly focusing
on environmental protection and realizing that environmental protection means protecting
the business (Bohdanowicz, 2005). Contrarily, the findings of this study show that
restaurateurs in the study context are under no pressure to implement environmentally
friendly practices by their peers. There seems to be no restaurant that has taken the initiative
to implement environmentally friendly practices. There are also no indicators of any
initiative by governments to propagate the concept fervently within the industry. Newell
and Green (1997) proposed that the lack of such initiatives in developing countries can be
attributed to the lower education and income levels of people in those countries. A deprived
society has other pressing issues of survival to deal with rather than be receptive to issues of
environmental concern. A high level of awareness and a pro-environmental culture makes a
community more environmentally friendly. Kasim’s (2005) study findings agreed to this
contention, as they show that government and societal pressure towards the importance of
environment sustainability is still in its infancy due to the country’s priority on economic
and social equity issues. In this study, another attribute, i.e. the apathetic attitude towards




































environmental protection – which led to unfocused environmental effort and poor delivery
of environmental policy – is more to blame. Hence, the considerably inconspicuous
importance given to environment sustainability could have contributed to the lack of
regulatory pressures for restaurants to ‘green’ their operations.
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